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I’m Cory, and I prefer sunrises to sunsets. I’m a graduate 
of the advertising “account guy” world seeking out my 
next professional creative endeavor. 

Over the past 4.5 years, I’ve been fortunate enough 
to work on some of the world’s most admired brands, 
working alongside the best in the advertising industry to 
make some truly inspiring creative work. After finishing 
some projects I’m truly happy about, it’s time for me to 
move on to my next chapter.

I’m looking to transition into a role that allows me to:
(1) Use the skills I sharpened as an account manager. 
(2) Lead efforts to solve brands’ business problems 
through critical thinking, analysis and creativity. 

If I could be a good fit, let’s chat. Cheers,

Formal Education
University of Georgia
Bachelor of Arts in Advertising, New Media emphasis 
(August 2011)
Oxford University, Trinity College 
(Summer 2009)

Experience
Account Manager, Droga5 (May ‘15-January ‘16)

Oversaw campaigns for Under Armour, Newcastle Brown 
Ale and HBO.

Led the day-to-day operations for Under Armour’s 
global football launch campaign, including an int’l shoot, 
coordinating launch efforts across five global markets and 
building site metric decks to optimize efforts over the 
course of the campaign.

HBO work included brand book detailing how the brand 
needs to talk about each one of its distribution properties 
to remain competitive opposite Netflix amongst cord cut-
ters without discrediting its cable subscription base.

Account Executive, W+K (June ‘12-May ‘15)

Oversaw Jordan, Nike Canada, Nike NY and ESPN 
(SportsCenter + NBA on ESPN) over three years.

Managed broadcast productions for clients, with 
duties including building production calendars, 
organizing creative reviews, tracking budgets and 
clearing work through business affairs and networks.

Experienced working on-set managing shoot schedules, 
celebrity talent, SAG and NBA requirements, client 
needs and director wants, wardrobe and overages.

Managed transition of This is SportsCenter campaign to 
become more reactionary to real-time sports moments, 
overseeing production of “Left Shark” post-Super Bowl 
spot from conception to on-air in eight days.

Other duties included competitive tracking and 
qualitative research interviewing elite teenage athletes.

Asst. Account Manager, GSD&M (August ‘11-May ‘12)

Dual AAM for Popeyes Louisiana Kitchen and 
BecomeAnEX.org.

Assisted in the launch of an online series partnership  
with My Damn Channel featuring custom show 
segments, site updates and a landing page, as well as 
paid, owned and earned media support. (BEX.org)

Tracked competitive landscape on a weekly basis and 
sent reports to Popeyes marketing team. (Popeyes)

Pulled top-level site performance analytics through 
Omniture and Google Analytics. (BEX.org)

Advertising/Consumer Behavior Intern, 
Snowden-Tatarski (August 2010-May 2011)

Researched different levels of Maslow’s Hierarchy of 
Needs and specifically investigated a link between 
homeostasis and a market-created need for balance.

Passion Projects
Co-founded The Spheres, an entrepreneurial-focused 
Google+ hangout.

Written 85+ blog posts for corymccollum.com that have 
generated over 37,000 page views.

Favorite Work (that I’ve been a part of)

Jordan + Derek Jeter, RE2PECT - Titanium Grand Prix 
winner at the 2015 Cannes Lions, the campaign set a 
new standard for how a brand, team, city and sport say 
goodbye to a legend.

Under Armour, Slay Your Next Giant - Led the creation 
of Under Armour’s brand voice and positioning in the 
global football category with an interactive campaign 
featuring Manchester United’s Memphis Depay.
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